
1

How Do I Twitter?
Everything You Need to Know about Twitter Marketing
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Introduction

Currently, there are 271 million monthly active users on 
Twitter, and an average of 500 million tweets are posted 
per day (Source). The popular social media platform 
was created by three programmers, Jack Dorsey, Evan 
Williams, and Biz Stone, who worked at Odeo Inc., 
a podcasting company, in San Francisco, California. 
Originally called “twttr,” this channel’s name and layout 
were inspired by Flickr, a photo-sharing site. The site 
received the name “Twitter” because of its definition: 
“a short burst of inconsequential information.” Their 
logo, a blue bird, was derived from the word’s alternate, 
more common definition: “a series of chirps from 
birds.” The creators intended the site to be another 
texting platform, which is why each tweet only allows 
140 characters (SMS texts allow 160, but they wanted to 
leave room for the usernames).

Together, we’ll explore why Twitter is valuable to the 
average user and, therefore, to your business. You’ll 
learn how to navigate Twitter and discover secret tricks 
to make your experience on Twitter easy. Lastly—
and most importantly—you’ll learn how to develop 
a Twitter marketing strategy, gain and maintain 
followers, and use your Twitter marketing skills to 
improve your services and increase sales.

there are 271 million monthly active users 
on Twitter, and an average of 500 million 
tweets are posted per day (Source) 

http://www.socialnomics.net/2013/01/23/the-history-of-twitter/
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Twitter is Trending  
Why Twitter Is the Best Social Media Platform for Your Business

Although Facebook has more monthly users than any 
other social media platform, Twitter is has the fastest 
growth rate at 44% over the course of one year. At the 
end of the day, you should really be advertising for 
your business on all the popular social media sites, 
but Twitter is particularly beneficial to promoting your 
brand. Here are ten reasons why Twitter is the best 
social media platform for your business:

1. TWITTER REVOLUTIONIZED CONSUMERISM 
Using hashtags (#), words, or phrases linked to larger 
conversations, let people share their thoughts with 
the right audience, whether those thoughts are on 
the latest #GameofThrones episode or fancy footwork 
on the #WorldCup. You can use these tools to receive 
news concerning your network and gain insight on your 
competitors.

2. TWEETING INCREASES SALES 
Return on Investment (ROI) for your efforts on Twitter 
comes easily: 72% of users who follow businesses are 
more likely to purchase their services because of the 
connection the users feels to them. That means that, if 
you play your cards right, most of your followers could 
turn into first-time or returning paying customers. 

What’s more is that 82% of users are more likely to 
recommend your services to their friends and family, 
compared to in-person encounters, because sharing is 
as simple as clicking a button. Twitter is almost single-
handedly increasing the value on word of  
mouth recommendations.

3. TWITTER MAKES MARKETING EASY
On Facebook, users must come to your page and 
like you before receiving any information about your 
product. Yes, on Twitter, users have to follow you in 
order to subscribe to your Tweets, but you are also 
able to promote your Tweets to people who are not 
following you, allowing a larger audience to view your 
specials. Furthermore, you can use the search tool to 
find pre-qualified customers.

4. TWITTER IMPROVES YOUR CUSTOMER  
SERVICE SKILLS
Oftentimes, people will Tweet businesses, such as 
Verizon or Time Warner, if they are dissatisfied with 
their product or services to avoid being on hold for 
an undetermined amount of time. This is to your 
business’ advantage because responding to Tweets 
can be significantly more time efficient than soothing a 
customer over the phone. Using this method, you can 
resolve your customers’ problems before they get out 
of hand.

5. TWITTER HAS SOMETHING FOR EVERYONE
Because Twitter is so accommodating to millions of 
people from just as many walks of life, it means that 
Twitter openly welcomes those different people. If you 
advertise on Twitter, you’ll have access to all of them 
and be able to advertise to people you would not have 
thought would be interested in your services.

6. TWITTER’S APP IS MORE POPULAR
With 55% of Twitter users accessing the site via mobile 

82% of users are more likely to 
recommend your services to their friends 
and family (Source)

72% of users who follow businesses 
are more likely to purchase their services 
because of the connection the users feels 
to them(Source)

Twitter is has the fastest growth rate 

at 44% over the course of one year 
(Source)

http://smallbiztrends.com/2013/08/twitter-followers-likely-to-buy.html
http://smallbiztrends.com/2013/08/twitter-followers-likely-to-buy.html
http://adage.com/article/digitalnext/twitter-a-brand-platform-facebook/235115/
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(and a 40% growth rate quarter over quarter), your 
promoted Tweets, fitting perfectly in the mobile app, 
can reach a wider audience.

7. TWITTER INFLUENCES CUSTOMERS
Any Twitter user who shares valuable information and 
engages with their followers can influence other users. 
These conversations are the number one thing that will 
turn your followers into paying customers.

8. TWITTER MAKES YOUR BRAND RECOGNIZABLE
Your continued interaction with your followers on 
Twitter helps them connect with your business, making 
your brand not only recognizable, but also memorable.

9. TWITTER LETS YOU COMMUNICATE FASTER
On Facebook, you can use as many words as you’d like 
to promote your services. However, in this day and age, 
140 characters are all most people lend you to make 
your point. Tweeting allows you to advertise without 
losing your customers’ interest.

10. TWITTER HELPS YOU IDENTIFY PRE-QUALIFIED 
CUSTOMERS 
Through the Discover section and the search bar, you’re 
able to find people who are searching for products 

Twitter is Trending  
Why Twitter Is the Best Social Media Platform for Your Business

and services similar to yours. For example, if you own 
a bakery, you would search for people Tweeting “want 
some cake” or “have a sweet tooth” and are located 
within an appropriate radius surrounding your business.

55% of Twitter users accessing the 
site via mobile (and a 40% growth rate 
quarter over quarter) (Source)

https://blog.twitter.com/2012/twitter4brands-event-in-nyc
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101:Using Twitter

This section is for users who are completely new to the 
Twitter experience. Together, we’ll go over the defini-
tions of words like follow and Tweet contextually con-
cerning this incredible social media channel. If you’re 
familiar with Twitter—meaning that you already have 
an account and you know how to Tweet—go ahead and 
skip ahead to Ten Twitter Tips and Tricks for some of 
our best secret Twitter hacks.

CREATE AN ACCOUNT
To create a Twitter account, visit https://twitter.com/ 
and enter your name, email, and a password under 
“New to Twitter?” then click “Sign up.” The next screen 
asks you to create your username. More commonly 
referred to as your “Twitter handle,” this username will 
become your business’ identity on Twitter. Use your 
business’ name as your Twitter handle, so that your 
customers can find you more easily. If your business’ 
name exceeds the 15-character limit or if the name 
has already been taken, try a similar variation. Click 
the “Create my account” button, and you’re finished! 
Welcome to the Twittersphere.

FOLLOWS
The next screen will prompt you to follow users with 
similar interests. “Following” someone, means you are 
essentially subscribing to his or her posts. The more 
followers you have, the wider an audience you have for 
your business.
 
TWEETS
Tweets are 140-character micro-blog posts you share 
with your Followers—although anyone can read these 

Tweets, unless you set your profile to private. (We 
would not recommend this, as it would keep customers 
from finding you on Twitter, defeating the purpose of 
Twitter marketing altogether.) In your Tweets, you can 
share information with your followers about your ser-
vices, link to your blog and website, and interact with 
other users.
 
MENTIONS (@)
Mentions are Tweets that are directed to specific users. 
To mention someone, type the “at” symbol (@) with 
their Twitter handle in your Tweet, and Twitter will no-
tify that user of your Tweet. When someone mentions 
your business, this is a great opportunity for broaden-
ing your reach and exposure.

FAVORITES (*)
Indicated by the star icon below the text of a Tweet, 
favorites are similar to “likes” on Facebook. In that if 
people favorite your Tweets, it means that they liked 
what you said. Twitter archives all your favorites, allow-
ing you to review them on your profile page any time.
 
HASHTAGS (#)
Hashtags, noted with a pound symbol (#), are essential-
ly links to conversations anyone can join. By adding the 
pound symbol in front of any word of phrase, without 
spaces, you can easily create a hashtag. 
 
RETWEETS (RT)
A retweet is kind of like a chain email, but simpler, 
faster, and far less judgmental. If someone retweets one 
of your posts, they are sharing your message with all of 

their followers. With retweets, your business gains even 
more exposure: The retweeter’s followers can decide, 
after reading your Tweet, whether or not they want to 
follow you, too. 
  
DIRECT MESSAGES (DM)
A direct message (DM) is a private message you can 
send to users who are following your Twitter account. 
They are also limited to 140 characters. You would use 
this tool to discuss topics you are not interested in 
exploring in public.
  
TRENDS
Trends are the most popular topics being Tweeted 
about at that time. You’ll find Trends on your home 
page, once you login, under “Who to Follow” in the 
left-hand column of the screen. If you can incorporate 
trends into your Tweets, more users will be exposed to 
them.

MOBILE APP
If you’re interested in receiving notifications for your 
Twitter account on the go, you can download the 
mobile Twitter app for free on most devices. Once the 
application is installed, login. You’ll now receive a little 
buzz or ring every time someone mentions, follows, or 
retweets you. All of these notifications can be changed 
in your profile settings.
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Ten Twitter Tips and Tricks

Even if you’ve been on Twitter since it’s launch in 2006, 
you might not be aware of some of these secret tips 
and tricks. In this section, you’ll learn how to navigate 
Twitter without your mouse, optimize your searches, 
stay up-to-date on the Twitter accounts you’re most 
interested in, turn off your mobile alerts while you’re 
sleeping, and more!
 
1. KEYBOARD SHORTCUTS
There are a lot of mouse-free ways to get around your 
Twitter feed. Try typing in these shortcuts to move from 
page to page, or reach out to your followers:
“GH” travels to the main feed
“GR” shows your Mentions
“N” lets you compose a new Tweet
“M” opens a direct message on another person’s page

2. FIND EXACTLY WHAT YOU’RE LOOKING FOR 
If you’re looking for Twitter users who are looking for 
the services you’re selling in your area, adapt your 
search query to the following formula: want some cake 
near:”Dallas, TX” within:15mi.
Maybe it’s easy to find people who Tweet about 
your services, but it’s difficult to find users who feel 
positively about them. Type a smiley face after your 
search term—coffee :)—and this should pull up the kind 
of Tweets you were looking for.

3. CREATE FOLLOW LISTS
Separating Tweets by topic or network-type makes it 
easy to monitor the topics you’re interested in. You can 
create these lists in third-party Twitter applications, 
such as TweetDeck or HootSuite. After creating the lists, 
you can watch several feeds at once.

4. CHECK OUT THE ACTIVITY FEED
On your home bar, you should see “# Discover” 
between “Notifications” and “Me.” In the left-hand 
column, directly under “Tweets,” click “Activity.” 
Monitor this feed to see favorited Tweets, who your 
followers are following, and more.

5. DOWNLOAD YOUR TWEETS
Downloading your Tweets allows you to easily search 
your Tweets and view graphs of your activity on Twitter 
form your very first Tweet. On your home bar, click the 
gear icon to the right of your direct message envelope. 
Click “Settings,” and you’ll come to your “Account” tab 
automatically. At the bottom of the page, above the 
“Save Changes” button, click “Request Your Archive.” 
When your archive is available, your Tweets will show 
up in an HTML web file. 

6. TIME YOUR MOBILE ALERTS
There’s nothing more annoying than dozing off 
and then being jolted awake by the buzzing of your 

If you’re looking for Twitter users who are 
looking for the services you’re selling in your 
area, adapt your search query to the following 
formula: want some cake near: “Dallas, TX” 
within:15mi.
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cellphone. Never lose sleep again: Turn off your 
Twitter alerts during specific times. Sign on to Twitter 
using your lap- or desktop, go to “Settings,” and click 
“Mobile” in the left-hand column. Add your phone 
number, and then select the times you want to silence  
your alerts.

7. USE THIRD-PARTY APPS
There are a lot of third-party Twitter applications to 
help you navigate Twitter more effectively, but here are 
a few that deserve honorable mentions in our book:

QWITTER. Sign up for this service to receive an email 
any time someone unfollows you. This service will even 
suggest which of your recent Tweets may have caused 
your former Follower’s disinterest.

WEFOLLOW. This is a directory of prominent people 
categorized by interests like politics, finance, and pop 
culture. The app allows you add your Twitter handle to 
a list of users by tags you find interesting. This is great 
for finding people you’re most likely to be interested in 
following, as well as helping other users find you.

TWEETDECK. This Twitter app allows you to schedule 
your Tweets in advance, so your Tweets aren’t getting 
lost in your Followers’ feeds.

8. VIEW USER REPLIES
Your main Twitter feed will only display original Tweets 
and retweets, leaving out replies and mentions. To view 

these conversations, go to a specific user’s profile and 
click “Tweets and replies.”

9. CREATE A TWITTER WIDGET
Having a widget on your business site or blog for 
Twitter lets visitors see what you’re Tweeting, making it 
more likely for them to follow you on Twitter. To create 
a widget, go to “Settings,” then “Widgets” in the left-
hand column, and then click “Create New.”
 
10. CHOOSE A UNIQUE THEME WITH THEMELEON
With only 19 premade themes available for you to use 
on Twitter, your profile could get lost in the crowd. Cre-
ating a unique theme on Themeleon, a theme designer 
by COLOURlovers, will let your profile stand out and 
stick in any viewer’s mind.

Ten Twitter Tips and Tricks

To create a widget, go to “Settings,” then 
“Widgets” in the left-hand column, and 
then click “Create New.”

TweetDeck. This Twitter app allows you 
to schedule your tweets in advance so 
your tweets aren’t getting lost in your 
followers’ feeds.
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102: Twitter Marketing

Twitter Marketing is simply using your involvement on 
Twitter to promote your business and its products and 
services. Many businesses understand the importance 
of Twitter marketing, but they aren’t sure how to 
execute their strategy—or worse, they have no strategy 
at all.

In this section, you’ll learn how to plan for Twitter 
marketing like you would any other marketing strategy, 
using fliers, commercials, or door-to-door salesman.

Effective Twitter marketing means much more than 
people realize: You have to really make the most of the 
140-character limit that Twitter allows for. You have to 
work to gain followers, and work even harder to  
keep them.

Twitter marketing is simply using your 
involvement on Twitter to promote your 
business and its products and services.
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Create a Social Media 

Marketing Strategy

Because Twitter is something people use recreation-
ally, you may think that it’s okay to dive into Twitter 
marketing without a strategy. Here’s the thing though: 
Businesses should not Tweet recreationally. Sure, 
Twitter allows business owners to extend their reach to 
new customers, while keeping current ones. Without 
a strategy, all efforts will be worthless. Read ahead to 
learn how to set up a Twitter marketing strategy and 
how to use the supplementary points in this section to 
make your strategy that much more effective.

START A CALENDAR
For goodness’ sake, before you do anything, create a 
calendar in Excel so that you can organize your notes. 
Use a Google calendar if you’d prefer—you could even 
buy a ten-dollar tangible agenda at your local conve-
nience store if that helps you. Any way you choose, just 
start a calendar.

CREATE REALISTIC GOALS
In the calendar you just made, set dates to regularly 
monitor your performance on Twitter (this is possible 
by downloading your Tweets). Based on this informa-
tion, set realistic goals to better your brand on Twitter. 
If you’re averaging two retweets per 20 Tweets, it’s not 
really feasible to set a goal for one Retweet per Tweet 
right away. This kind of planning will just set you up for 
failure.

FIND YOUR TARGET AUDIENCE
Whatever your service, you probably have some kind of 

target audience in mind in order to sell those services 
more easily (you should, anyway). Because Twitter 
has a network for everyone, it’s a safe bet that you can 
find your target audience on Twitter, increasing your 
chances of getting sales that much more. You can use 
the search bar to find people who are Tweeting about 
your services.
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Use Your Characters Wisely

While other social media channels let you get your 
point across with more characters than what Twitter al-
lows, it’s important, in this everything-instant day and 
age, to communicate your message in as few characters 
as possible. Here’s how to use your character limit to 
your advantage and get a jump on your competition: 

TWEET THE WAY YOU WANT YOUR CSRS TO SPEAK
You want your customer service representatives to 
be friendly and attentive to your customers, and you 
should use your Tweets to perpetuate this personali-
ty. You want to seem personable, especially on social 
media, in order to attract new customers to purchase 
your services.

USE A BRIEF INTRODUCTION 
Twitter automatically categorizes Tweets that begin 
with a username in your “Tweets and Replies” tab on 
your profile, making the Tweet invisible to the rest of 
your followers. To keep this from happening, allow for 
a brief introduction before the handle, such as “Hey, @
TwttrHandle”. You can also just place a period in front 
of the handle for the same result.

PROOFREAD YOUR TWEETS
There’s nothing worse than noticing, after posting 
something, that you used a typo. Not only is this unpro-
fessional, but it’s also a poor use of your 140 characters. 
Type out your Tweets in a Word document or have a 
co-worker preview your Tweets before you send them.

PIN YOUR IMPORTANT TWEETS 
Twitter’s new profile lets businesses display the import-
ant Tweets ahead of the newest ones. You can pin these 
important Tweets to the top of your profile to broadcast 
your current specials.

REMEMBER TO KISS
That’s “Keep It Simple … Silly”! Don’t break your mes-
sage up into multiple Tweets; the bulk of your message 
can easily get lost this way. Share your message with 
one Tweet.
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Gain Followers

We’ve established by this point that more followers can 
leave you with more customers for your business. Now 
we just have to discuss how to gain those followers. 
It’s not as simple as many people tend to believe. Even 
if you’re using your 140 characters completely to your 
advantage, people won’t necessarily want to follow 
you. Here are a few tips that should help change their 
minds:  

ADVERTISE YOUR TWITTER PRESENCE
On fliers, on billboards, on your websites—advertise it 
anyway you can. You can use widgets to showcase your 
Tweets on the side bar of your blog, and invite people 
to share your articles and specials at the bottom of 
each page using a Twitter button.

CONTACT YOUR TARGET AUDIENCE
Remember the users you found shortly after creating 
your Twitter marketing strategy? You should 
particularly favorite some of their Tweets that reference 
your services, so you can find these people and 
advertise to them more effectively in the future. A lot 
of times, out of appreciation for your recognition, they 
will follow you.
  
TWEET DAILY
Yes, daily as in every day. Every. Day. No exceptions. If 
you’re not Tweeting daily and consistently promoting 
your brand, then it’s easy for your followers to forget 
about your business. During one of their unfollowing 
sprees—which happens much more often than you 
would think—you’ll lose your spot on their feed. And, 
most times, you don’t get a second chance.  

TWEET AT THE RIGHT TIMES  
Not even Tweeting daily can help promote your specials 
if you’re not Tweeting when people will see your posts. 
On average, each Twitter user follows 102 people. If 
you post all your Tweets at 8 AM, your followers who 
Tweet at 10 AM will lose your Tweets in their vast feed. 
Typically, Tweets sent around 5 PM are more likely to 
get retweeted. For more feedback, you should be able 
to find more success by Tweeting on the weekends or 
weekdays between 1 and 6 PM. However, Tweeting 
schedules can vary, so monitor your performance levels 
with your downloaded Tweets.
  
FOLLOW LIKE-MINDED USERS  
You can also use the search engine to find professionals 
in your line of work. These are not your competitors, 
but business owners who share similar interests and 
who Tweet about news that actually pertains to your 
field. Link to their blogs, and then respond to them 
with insightful feedback about their work. This kind of 
engagement will usually be rewarded with a follow.

TWEET YOUR SPECIALS
73% of Twitter users reported that they follow 
businesses in order to stay in the know about upcoming 
services for that business. Since the majority of your 
followers will already know what your business is, you 
should definitely Tweet about your new promotions. 
Just don’t plague your followers with too many sales-
related Tweets.

73% of Twitter users reported that they 
follow businesses in order to stay in the know 
about upcoming services for that business 
(Source)

https://blog.twitter.com/2014/new-insights-on-how-followers-benefit-small-and-medium-sized-businesses
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Twittequette  
Rules to Avoid Breaking in order to Maintain Your Follower Count

So, you’re Tweeting daily, at the right times, and 
you’re using keywords. You’re gaining followers pretty 
regularly … you just can’t seem to keep them. There is 
an unspoken code, a Twittequette (Twitter etiquette), 
that many businesses aren’t familiar with, making it 
nearly impossible for them to maintain followers. Here 
are a few social no-nos to avoid in order to keep your 
follower-count consistent:

TWEETING LIKE A USED CAR SALESMAN
Your followers understand. You started a Twitter 
account specifically to promote your services. But if 
you’re only Tweeting about your services and shoving 
promotions down your followers’ throats, their 
eyes—having been sufficiently familiarized with your 
posts—will just skim over them. Or worse: They will 
just unfollow you altogether. Remember to show your 
followers that your business is fun.

AUTO DIRECT MESSAGES
We’ve established at this point that bonding with your 
followers is vital to boosting sales. This connection 
only occurs when you remind your followers that a 
real-life human being is behind your Twitter account. 
If your account automatically replies to new followers 

with empty thank-yous and links to your website, then 
you are killing any chance of your follower becoming 
a customer, since many Twitter users will unfollow 
brands who auto-reply.

IGNORING MENTIONS OR MESSAGES
We understand that while you can’t respond to every 
mention or message, you should not respond to 
Tweets that include profanity or spam (such as strange 
links without introductions). However, you should 
be responding to as many people as you can. Your 
responses will show your followers that you can answer 
questions and help them.

#ABUSING #YOUR #HASHTAG #PRIVILEGES
Hashtags can help your Tweets get read by people who 
are following the latest trends. However, cramming too 
many hashtags into your Tweets can make it difficult to 
decipher your message. Limit yourself to two to three 
hashtags per Tweet.

NOT TWEETING INTERESTING CONTENT
It’s best to use variety in your posts to maintain your 
followers’ interest. Share pictures, informative articles, 
and entertaining blogs. Don’t be afraid to use some 

appropriate humor! These kinds of Tweets will not only 
help you maintain followers, but it will also encourage 
them to retweet you and earn you more followers in the 
future.
  
NOT LINKING TO YOUR BLOG AND WEBSITE
Your posts should include links to your website and 
blog. The more people who are directed to your 
website, the more people who will be likely to read 
through your website and ideally make a purchase. 
And, as was mentioned earlier in the previous section, 
the majority of your followers are following you get 
some kind of insight to your products. Let the links to 
your blog and website be the salesperson you shouldn’t 
be on Twitter.
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Improve Your (Social)  

Listening Skills

Of the Twitter users surveyed, 61% said that they 
followed businesses to provide feedback about their 
experience with that business’ services. Social listening, 
monitoring what you customers are saying about your 
company on social media, is the easiest way maintain 
your followers and earn loyal, long-term customers. 
You can develop your social listening skills by learning 
what your customers really want from your business, 
soothing dissatisfied customers, and adapting to your 
customers’ needs.
   
ASK THE RIGHT QUESTION
You can’t hope to get a conversation going without 
initiating one. Tweet questions to your customers. Ask 
them how they like your product, your design, your 
customer service, your website—anything you can 
think of. Ask these questions with a kind attitude and 
an open mind; there’s no reason to ask your followers 
what they think if you’re not going to seriously 
consider their answers. This approach will help you 
really understand the wants and needs of your target 
audience. Also, engaging with your followers like this is 
the easiest way to gain their trust and earn their loyalty.
  
ACTIVATE YOUR CUSTOMER SERVICE PERSONA
By openly engaging with your followers, you’ll be able 
to first identify complaints about your services and 
solve them. If your customers are saying good things 
about your services, thank them and then reward 

them by retweeting them. If they contact you with 
complaints, respond professionally and apologetically. 
Even if these customers are dissatisfied with your 
services, they are still advertising for your business 
by mentioning you in their Tweet. With your collected 
responses, you are showing the customer and their 
Followers that you care about their discontentment. 
You might give them a special deal for the 
inconvenience you’ve caused them. This will mend the 
broken trust between you and the customer, and will 
likely bring in new customers.
      
CREATE A BRAND-SPECIFIC HASHTAG 
You can make anything a Hashtag just by placing the 
pound sign (#) in front of a word or phrase without 
spaces. Create a brand-specific Hashtag that is close 
to your business’ name or that is named after your 
latest special, and encourage your Followers to use it. 
Frequently ask your Followers to post pictures of your 
product online or Tweet about your service with your 
Hashtag. Reward the Followers who use this Hashtag 
by Retweeting them. You might even pick the “best” 
picture or Tweet and offer the winner a special deal the 
next time they visit your business.

SPY ON THE COMPETITION
Don’t Follow your competitors, but keep tabs on them 
by searching for their Tweets on a regular basis. Make 
notes on what they’re doing right and what they’re 

61% said that they followed businesses to 
provide feedback about their experience with 
that business’ services (Source)

http://googlemobileads.blogspot.com/2012/09/mobile-friendly-sites-turn-visitors.html
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doing wrong. Learn from their triumphs and mistakes, 
and use this experience to make your own  
business better.

USE YOUR KNOWLEDGE TO ENHANCE YOUR SERVICES
OK, so you’re social listening skills are officially 
excellent. That’s great. But it doesn’t mean anything 
if you’re not using your knowledge to make your 
services better. Make note of every suggestion—even 
ones you initially deem meritless. Do the same with 
all your complaints. Combine your notes and apply 
this knowledge to your product. Think seriously about 
what you should change and what you should keep the 
same. Reap the benefits.
  
SHARE YOUR SPECIALS WITH PRE-QUALIFIED 
CUSTOMERS
Now is the time to get sales-y. Share your offer with 
users who are mentioning keywords related to your 
business . Over time this can get overwhelming and 
repetitive without the right tools. Gauge the tone of 
the Tweet to determine whether or not it’s appropriate 
to reach out to them. If they are using phrases like 
“Can anyone suggest…” or “I need a new…”, then it’s 
probably safe to inform them about your specials. With 
SocialCentiv, our unique Twitter software, you can 
send them a link to a gated landing page, so that you 
can acquire this user’s contact information before they 
receive access to the offer, allowing you to reach out to 
them again in the future. You should also be “listening” 
for people who are dissatisfied with your competitors.

Improve Your (Social)  

Listening Skills
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Conclusion

Approximately 72% of your Twitter Followers are more 
likely to become paying customers. That statistic alone 
makes your involvement on Twitter imperative to social 
media success. With a Twitter marketing strategy, you 
can reach out to your customers, and give them the 
information and entertainment they crave in order to 
keep them connected to your business. You can listen 
to their concerns and suggestions in order to improve 
your product or service over time.

Approximately 72% of your Twitter 
Followers are more likely to become  
paying customers. (Source)

http://smallbiztrends.com/2013/08/twitter-followers-likely-to-buy.html
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About Us

SocialCentiv is a marketing application for lead 
generation on Twitter, allowing small and medium 
business to run effective intent-based marketing 
campaigns. We provide all the tools you need to find 
conversations on Twitter where consumers are talking 
about buying your product or service, respond to them 
with an offer, and capture new leads.

Our powerful web application gives you all the tools 
you need to combine social listening, marketing 
automation, and social incentivization into one, easy 
to set up campaign. With industry best practices built-
in, you’ll be responding to your first conversation in 
minutes.

SocialCentiv is an application from HipLogiq.


